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Social media =

create, share connect



Social media is
conversation



Social media is
| community



Social mediais a
conversation that

takes place online




Social media is people
discover, read and share, news
information and content



,

Social media is fransparent, open,
dynamic and authentic



Social-



The rules of social media



And there are many things
for us to think about
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The conversation is powered by many
constantly changing and unique tools
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The conversation is global



Estimated worldwide internet universe

Estimated worldwide 16 - 54 active
internet universe = 475m usors
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% Ever done

90%
80%
70%
60%
50%
40%
30%
20%

10%

Wave 1 Sep 06

Wave 2 Jun 07

Wave 3 Mar 08

Trends

Read blogs/weblogs

Start my own blog/weblog

Leave 2 comment on & news s:te

Watch videp clips online

Download a podcast (pre-recorded radio/
audio show)

Create 3 profile on 2 social network
Subscribe to an RSS feed



What people are doing online

%

728% 675% 63.2% 57.3% 54.8%




Key social platforms

Photo ¢
Sharing Blogging

Video
Sharing

Key

Podcasts Social
Platforms

Message Widgets
Boards

Social
Networking
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My social media touchpoints

. Flickr
PRaioHenng Slideshare
presentation sharing

LinkedIn

professional

networking
Facebook N
: : Wikipedia
social networking general info
Wordpress. Posterous Gtalk, Windows Messenger
blogghg 9 chat clients
, Allto
y'ouTube,'wmeo — Ggpgreggﬁgﬁ
video sharing

. Reddit
crowd-sourced content

Twitter

microblogging

Scribd
openiD
O ID management documents




should we care?



social media affects how
information is delivered



social media affects how
knowledge is collected and organized



social media affects how
people communicate



social media affects how
people collaborate
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Working on a presentation about "web 2.0 and social media”
for internal NASA. Anything you want me to tell them?
2:26 PM May 4th from twhirl

LetsTryScience @skytland don't let the (social) media be the <
message. Remind us why NASA is cool. .

about 8 hours ago from twitterrificin reply to skytland

F
@

ion

erikhess @skytland social media- more astronauts on it
talking about what NASA is doingfupcoming missions. They
are your rock stars, need visibility!

about 16 hours age from TweetDeck in reply to skytland

1

r
.

fiercekf & @skytland use it to tell the story of
spaceflight,past present and future; let it show those who do
it as human not superhumans

about 16 hours agao from web in reply to S.:c_'.;l‘:':rrili"

msengupta & @skytland be flexible and think openly about
its applications in day-to-day jobs..don't use it, just to use
iti

geout 16 hours ago from TwitterFon in reply to skytiand

and | know what you mean. It's hard not
garble... The old model for Media

O
O
=
=
&

p skytlond

It way to get more people
‘make NASA more

k1 tland

conversation is awesome!

C

‘that they understand that the v
Ju can dump on. It's more like a

fter in reply to skytiand



knowledge and data
management
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Whoa, 50 much sadness about the heater tummgoﬂ Th, and | hap-#tu hang
un sen.-reral more waeks 5o you will be heanng morne from me .-) i

Many questions about next Martian surmmer and will | wake up? ltis beyunﬁ
e:-;}ectananﬁ Butif it happens you'll be among the 1stto know. o640

A fun contest to wnte an eplta ph fur me; hnp inyurl com/Gycx82 . Picking my
favorite. LOL! .

Take care of that beautiful blue marble out there in space, our home nlanret n
be keeping an eye from here Space exploration FTWI |




Featured Blog Latest Post Recent postings Y
Tha CM-LAS and the Bird
Wayne Hale The CM-LAS and the Birdcage N T e e

Gelting Mysa¥ Fred Posted 18 hours ago by Dan Kandgan + NASA EDGE: LRD and LCROSS
Pestad 22 hours ago by NASA EDGE
in 1985 | was a Propulsion Sysiams Al thie Diceland: Fnal Thoughts From Tesm
Officer In the Space Shutile Mission Germany
Confrol team. | was responsible for the Posted 1 day ago by Angels Storey
reacion control system that was absolutely vital to orient Spring b Busy With Activity ss Transition
the space shutfle cutside the atmosphera, and for the Contimues ot Michoud
orbital maneuverng systam which provides the final push Perted
o get the orblier Into orbit and the deorbit bum o come
homea,

Ares X hardware has the best nicknames.

1 day ago by Angela Storey
What's IT Got ta Do With It?

2 doys ago by Linda Cureton

Into the Blue (Foam Walls)

MNASA OUT AND ABOUT MNASA MISSIONS Bosted 4 days ago by Constelation
Getting Locked and Loaded and Ruoady to Roll
+ MASA 360 + Ares |-X Test Flight Pested 4 cirys aga by Dan Kanigan
+ Fit T Module Offers Opportunity for
Do-It-Yourself Podcast + Constellation e G i
HASA EDGE - GLAST Posted 6 days ogo by Doana Nunley
Everyone's a Goofy Co-Host
FIRST Robotics Team 1868 + Kepler Posted & days ago by NASA EDGE
Great Moonbuggy Race Blog + Mission to Hubble 'I‘hu glr.‘m: of m.s np«.:m -

Archived Blogs

Archivaed Blogs

NASA PEOPLE CENTER BLOGS Recently updated blogs )

Ares I-X Test Fight

+ Ames CIO Chris C. Kemp
+ Goddard CI0 Linda Cureton

+ J5C Advanced Planning Office
+ Michoud Assembly Facility

NASA EDGE BLOG
Groat Moonbuggy Race Bleg

+ Joel Walker's Blog Micheud Assembly Faciity
 Goddard CI0
+ Wayne Hale's Blog cm:t.:: = Bko

Archived Blogs

authenticity

Do-It-Yoursalf Podcast Blag
Wayno Hale’s Blog
Jool Walker's Blog
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engagement

Astro_Mike

- Wiy M

| will be able to twitter from space if | have time. | will email
mreits to NASA who'll fwd them. No promises but | will try
my best.

12 minules ago from TuntterBerry

Last night | entered quarantine which means my crew and |
are in crew quarters at nasa to keepus away from germ for
ou final training week

about 1 howr ego fram Twither Berry

Practicing the install of the new hubble wide field camera
which will take really cool space images, unlocking the
secrets of the universe

1: 44 PM May 4th from TuniterBerry

With just a few days left we practice some of the most
difficult stuff - practicing closing the doors on hubble after
installing new gyros

12:50 PM Mau gth Ffrom TwitterBerry

Eating a good luck cake with our training team, lots of
people have worked very hard to get us ready

11: 18 AM May 4th from TurtierBerry

Going over final stowage and equipment setup so we know
where everything is and how to use stuff like exercise bike,
galley, toilet, etc

10 55 AM May 4th from TwiltterBerry

Our last emergency egress class (how to get out of the
shurtle if something bad happens) before launch,

ol AM May 4th from TwinerBerry

Enjoying my weekend, last one before entering quarantine, 8
days to launch



Authenticity
Collaboration
Engagement

(M Communication

YA Knowledge and Data Sharing
X Transparency

3 Networking

I Visibility

6
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listen. connect. engage. be human.
share your story.



socials media .
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credits

Inspiration for this presentation came from the 2008 Country Brand Index report,
http://futurebrand.com, http://countrybrandindex.com

Developing a Social Media Plan by Tirza Hollenhorst and Barret Michael,
http://www.slideshare.net/ifPeople/developing-a-social-media-plan

CIO Leadership in Web2.0 by Charles B Kreitzberg and Anne Pauker,
hitp://www.slideshare.net/apauker/cio-summit-business-use-web20-and-social-media

Social Media Trends by Universal Mccann Comparitive Study on Social Media, 2008,
hitp://www.universalmccann.com

The Conversation Prism by Brian Solis and JESS3,

http://www.theconversationprism.com

Screenshots from respective homepages,
http://www.goviresh.com, hitp://www.twitter.com, http://www.pbworks.com,

hitp://www.opennasa.com, hitp://www linkedin.com, http://www.nasa.gov,
hitp://www.flickr.com

Other insightful presentations on social media

What the F**k is Social Media,
http://www.slideshare.net/mzkagan/what-the-fk-social-media

101 Ways to Use Social Media by John Evans and Will Gray,
http://www.slideshare.net/socialmediachallenge/101-ways-to-use-social-media

Enterprise 2.0 and Social Media by Ideagarden,

http://www_slideshare.net/jennyatideagarden/enterprise-20-social-media-product-innovation-1062 195
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