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We want to 
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NASA Watch





Privacy 9/11

-Steve Rubel, Forbes.com

“The risk of a

is not rooted in technology. 
Rather, it’s about

sociology.”



“…stand together in shaping 
standards in how we educate the 
public about the risks of our 
increasingly socially connected 
world - and in setting behavioral 
norms.”



“The mega trend that drives the other… trends 
is the need for people to be able to work with 
anyone from anywhere with any data using any 
device. … In the near future, IT will be 
redefined from “Information Technology” to 
“Innovating Together”, where the traditional IT 
organization provides the technology and the 
IT consumers... decide how it will be used most 
effectively.“”

-Tom Soderstrom, CTO, JPL



Whether it’s 2011, 1981 or 1961, 
I think the trend that remains the 

same is probably people.”

-Linda Cureton, CIO, NASA
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What do the users want?

How do we directly interact with users?

What are the attitudes of the average user 
regarding information security?

Are we limiting capabilities the users are 
accustomed to in their personal life? If so, 
what are the ramifications?

Does (action) facilitate appropriate sharing?

Key Human Questions
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